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FHFH Promotional Merchandise Information Guide

Introduction & Instructions

FHFH has been blessed with the support of a variety of manufacturers and
organizations in the hunting and outdoors industry. Most are willing to supply
merchandise for our FHFH Chapters to use in fundraising and promotional
projects such as auctions, raffles, etc. Typically these items are available to
FHFH at or below distributor price.

This guide has been prepared to assist FHFH Chapters as they make fundraising
and promotional plans throughout the year. Each of the manufacturers that
support FHFH with discounted merchandise is listed along with a brief
description of the company, the type(s) of merchandise they can supply, and
their website. Feel free to visit a specific manufacturer's website or contact the
FHFH National Office for more information about the products they offer.

PLEASE PLAN AHEAD! We recommend placing merchandise orders a
minimum of 4 weeks prior to the date you need the items. Most are shipped
directly from the manufacturers.

ORDERS ARE TO BE PLACED THROUGH THE FHFH NATIONAL OFFICE.
We have specific representatives to work through at each company. For current
pricing information or to order merchandise for your FHFH Chapter please call
FHFH at 301-739-3000 or email staff@fhfh.org.

FHFH Sponsor Listing

The following sponsors will provide merchandise to FHFH at or
below distributor cost for FHFH Chapter fundraising events.

Buck—ANY KNIFE

www.buckknives.com

Buck knives are among the most famous American made knives, known and respected
worldwide for their high quality, for blades that hold an edge, and for the Lifetime Guarantee
that backs them up.

gg Eastman Outfitters—ANY ITEM
( EASTMAN www.eastmanoutfitters.com
SUTHITTERS Eastman Outfitters™, an Eastman Outdoors® brand, is a leading

manufacturer of quality hunting equipment and accessories. Award-winning Eastman Outfitters™
products are available throughout North America at leading retailers and hunting specialty stores.

Easton—DOZEN XX75 SHAFTS

rESEASTONL www.eastonarchery.com

Easton is the largest manufacturer of arrow shafts for bowhunting
and target shooting in the world.
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God’s Country Camouflage—CONTACT FHFH OFFICE

www.godscountrycamouflage.com

God's Country Camouflage allows the outdoor enthusiast to make a statement of their
beliefs as well as their passion for the outdoors. When you wear GCC, you wear your
faith on your sleeve.

Golden Specialties—FHFH LOGO MERCHANDISE

g (apparel, patches, computer bags, mugs, etc.)
& A leader in the Sportsmen's industry supplying embroidering, silk screen
and advertising specialties to clubs and organizations of all sizes.

Gorilla Treestands—ANY MODEL
www.gorillatreestands.com

Gorilla™ Treestands is a leading manufacturer of high performance
treestands and accessories for hunters who demand comfort, strength
and security.

THEEETARMD S

HAWGS Limited—ANY ITEM

] www.hawgslimited.com
O Hawgs Limited manufactures and markets their line of synthetic buck lures-
Buck Fever Synthetics- which are chemically engineered to lure bucks without

HAWGS, LTD. generating negative responses.

Knight Rifles—DISC EXTREME & REVOLUTION

KNIGHT“ www.knightrifles.com
Knight Rifles, the inventor of modern inline muzzleloading, offers a complete

The pioneer of in-line muzzleloaders line of muzzleloaders and accessories.

L.E.M. Products—CONTACT FHFH OFFICE

www.lemproducts.com
L.E.M. Products, Inc. is a mail order and wholesale company that sells meat
i processing equipment and sausage making supplies.

Mathews—PROMOTIONAL BOW WITH FHFH
ENGRAVED GRIP

www.mathewsinc.com
Mathews, the inventor of the SOLOCAM, is a leading manufacturer of hunting
and target bows and accessories.

McKenzie Targets—CONTACT FHFH OFFICE

é www.mckenziesp.com
m—;mm Associated with the 1.B.O., A.S.A., N.A.B., and N.F.A.A., McKenzie has been the
featured target since 1991. With a complete lineup, quality, realism, and durability,
McKenzie is the manufacturer of choice when it comes to competition targets.

m Nature’'s Essence—ANY ITEM
Namres EissencE;® www.naturesessence.com
M S R T T Nature's Essence produces and markets a system of all-natural cover scents and

oo Naturally

scent eliminators designed to assist the hunter in becoming invisible.
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On-Time Wildlife Feeders—ANY MODEL

D WILDLIFE .
=N www.ontimefeeders.com

I lM E Offering the American Hunter superior wildlife feeding products at an affordable price
for over a decade.

. Scent-Lok—ANY ITEM (quantities limited in fall)

www.scentlok.com
Scent-Lok® offers the first scent-eliminating clothing for hunters, using activated
charcoal fused to fabric to "adsorb" human scent.

.;. o - 55 o4 =.=:
((0DOR ELIINATING TECINOLOGY )

A division of I\ /LS ENTERPRISES

Summit Treestands—ANY MODEL

www.summitstands.com

Summit Tree Stands offers an incredible variety of the most technologically advanced
tree stands in the industry, with an inventory that spans climbing tree stands, ladder
stands and specially designed safety harnesses for the serious hunter.

Tecomate Plotmaster—ANY MODEL

www.tecomate.com

Recognizing that God has entrusted hunters/managers to be stewards of the land,
Tecomate Wildlife Systems offers superior wildlife management products and
services at the best possible price enabling hunters/managers to improve their wildlife
populations and habitat through better management and nutrition and to realize
greater enjoyment and benefit from their land and outdoor experience, thus promoting
wildlife and land conservation.

General Corporate Sponsor Policies

We recognize that to maintain the cooperation and support of our valued
sponsoring companies and organizations we must approach them with a certain
amount of respect and appreciation of their time and resources. FHFH
supporters are viewed as partners in ministry—not merely sources of the
income needed to accomplish our mission. For this reason FHFH has
adopted the following guidelines:

1. All written contact sent by mail or email between FHFH and its national
sponsors is to be generated from the FHFH National Office on official
FHFH letterhead as requested by our national sponsors.

2. All telephone contacts between FHFH (Volunteers, Program Coordinators
and Staff) and its national sponsors is to be approved by the FHFH
National Office as requested by our national sponsors.

3. Our Program Coordinators and FHFH Staff are encouraged to seek new
ministry sponsors at both the local and national level. To achieve the
greatest amount of success a cooperative effort between the Program
Coordinators, FHFH Staff and the National Office is recommended.
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4. Many national organizations and corporations prefer to donate their
resources to local programs and welcome direct contact from the FHFH
Local Programs. Some examples or organizations and corporations that
can be contacted locally about promotional merchandise and financial
support/grants include:

e Wal-Mart

National Rifle Association (NRA)

Ruritan Clubs

Lions Clubs

Kiwanis Clubs

Bass Pro Shops Outdoor World Stores

Cabela’s Stores

Outback Steakhouse

Gander Mountain Stores

Quality Deer Management Association (QDMA) Local Branches

National Wild Turkey Federation (NWTF) Chapters

Safari Club International (SCI) Chapters

Pheasants Forever (PF) Chapters

Izaak Walton League of America (IWLA) Clubs

Rocky Mountain Elk Foundation (RMEF) Chapters

Quails Unlimited (QU) Chapters

Ducks Unlimited (DU) Chapters

Whitetails Unlimited (WTU) Chapters

Etc.
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